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he corporate philosophy of Fetching
Communications, or dogma as it 1s more appropriately
referred to on the company’s website, includes napping
(a la what dogs do with grand abandonment) when
work is done. But napping is the last thing you envision
the company’s president, Kristen Levine doing.

This exuberant woman is at once engaging, with a
sense of humor and her sharp, no-nonsense approach to
business. If she looks familiar, you've probably seen her
on Fox 13’ Good Day Tampa Bay, where she has been a
regular since 1994. Having logged more than 1,000
hours on live television and radio, she has also appeared
and/or been heard, on Good Morning America, USA
Today, Fox News, ABC News Radio and Media
General’s Tampa Tribune. Oh, and you Bucs fans may
have seen her on the sidelines when she fulfilled her
dream of becoming a Buccaneers Cheerleader at the age
of 35, during the team’s 2000 and 2001 seasons. As the

Fetching Communications was the first public relations firm
in the country whose clients” core businesses are pet related.
From veterinary hospitals such as New York City Veterinary
Specialists, to pharmaceutical companies such as Merial
Companion Animal Division, Fetching Communications has
earned a reputation for enthusiastically getting results in a most
timely fashion.

As a child, Kristen suffered plenty of heartache when, each
time her family moved, their pets would suddenly “disappear.” She
credits her husband of 22 years, Paul, with teaching her about
dogs and all they have to offer in terms of companionship. “It’s
one of the reasons I fell in love with him,” she said, adding that
Paul had two Labs when they first met. In turn, Kristen intro-
duced him to cats, with Max, their first cat, whom Paul did not
get at all. “It took him awhile to understand the personality of
Max and to accept him. But now, Paul is truly a cat lover.”

Just then, as if by introduction, the current family cat, Tank,
wandered in and made himself comfortable. As with most of their
animals, Tank was adopted from the SPCA. “Tank and Paul are
best buddies,” said Kristen.

Buck, a 13 year-old Yellow Lab, lumbered in to check out
the visitor in the living room. Kristen and her husband adopted
him from the SPCA when she worked there. Buck was a
Christmas gift that someone decided they no longer wanted after
the holidays, Kristen explained.

Beyond the free form pool, we could see Timmy and
Bilbo, two West African pygmy goats, grazing on grass in the
balmy afternoon breeze. The miniature donkeys, Izzy and Willow,
were also in clear view, leaning on one another while overseeing
the repair work being done on their barn.

Looking over her animal family, Kristen laughed,
“At one time, we were called the satellite station for the SPCA
Tampa Bay”

“Pets are the most reliable relationships
vou’ll ever have. They’re always happy
to see YOUu.” e o

most senior cheerleader in the NFL, Kristen was select-
ed to travel to the Middle East as part of a group who
entertained U.S. Troops during the NFLs Enduring
Freedom Tour.

Kristen’s love of animals lured her into the pet
business by way of public relations with the SPCA
Tampa Bay. In 2002, after 15 years as their director of
public relations, she decided it was time to step out
beyond her comfort zone and go into business for her-
self, with one client on board.
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The Levine’s custom-built home sits on an acre of proper-
ty in a Tampa Bay neighborhood. It’s design was inspired, in part
by a home built in the 1850% in which Paul lived while attend-
ing Vermont Law School. They knew they wanted to bring that
rustic, organic charm of the post and beam construction to their
Florida home. The whole property inside and outside exudes the
warmth and glow of the animal lovers who live and work there.
A safe haven for wayward creatures, it’s a great working environ-
ment, sure to conjure up the most creative marketing and public
relations strategies for Fetching’s pet business clientele. Continued
on page 32






